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Adolescent Age and Gender
Sample Oregon Variance
% % %
Gender
Female 696 46.3 48.9 -2.6
Male 805 53.6 51.1 2.5
Total sample of
matched pairs: 1503 Age
Average age: 15.0 12 102 6.8 16.1 9.3
years (sd 1.5) 13 186 12.4 16.5 -4.1
14 261 17.4 16.9 0.5
Males: 15.1 years, 15 306 204 16.7 3.7
Females 15.0 years 16 312 20.8 16.7 4.1
17 333 22.2 17.0 5.2
1500 100.0 100.0 0.0




Grade Level by Gender Race/Ethnicity (Percent)
(Percent of Total Sample) All Males Females

All  Males Females White/Caucasian 89.7 90.1 89.4
7" 88 9.8 7.8 Hispanic/Latino 77 70 85
8th 13.2 11.1 15.7 Native American 7.0 6.5 7.6
9th 17.4 17.9 17.0 Asian 4.6 5.0 4.2
10th 214 215 21.3 Black/African American 2.7 2.6 2.7
11th 201 21.0 19.1 Native Hawaiian/Pacific Island 2.1 2.0 2.2
12th 16.2 16.1 16.2 Alaska Native 0.3 0.4 0.1
Other 2.4 2.2 2.6 Don't Know 1.2 0.6 1.9
Not Currently Enrolled 0.3 0.2 0.4 Other 23 25 2.0
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Reason

All

Males Females

(In Percent)

Entertainment/fun

For excitement/challenge
To socialize

To win money

Support worthy causes
Curiosity

As a hobby

Distraction from problems

* significant

81
58
55
38
34
25
6
3

86
62
59
41
37
27
6
4

74
52
51
34
46
23
6
2
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SOGS-RA

2016 2008 1998

Narrow Broad WNarrow Broad Narrow Broad

Level %

% % % %

%

Non-Gambler 93.8 66.0 38.6 386 34.0 34.0
Non-Problem )/ 318 555 547 507 507
Gambler
At Risk 1.7 2.0 46 5.2 50 11.2
Problem 0.1 0.2 13 15 1.4 4.1
CAGI

Category %

No Problem 96.9

Low to Moderate 2.7

High 0.4
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In General, Gambling Is A Good Way To Make
Money

Your Parents/Guardians Do A Good Job Of
Making Gambling Not Accessible To Kids

Schools Do A Good Job Of Making Gambling Not
Accessible To Kids

Lottery Retailers Do A Good Job Of Making |

Gambling Not Accessible To Kids

The Popularity Of Gambling Is Having A Bad
Effect On Young People

Youth Who Gamble Might Also Commit Illegal
Acts To Finance Gambling

A Child With A Parent Who Gambles Is More
Likely To Develop Gambling Problems

The Majority Of Youth Who Gamble Do It To
Make Money

M Completely Agree Somewhat Agree
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The Majority Of Youth Who Gamble Also Use

Alcohol/Drugs

Youth Who Bet Money Have Problems At
School

Gambling Can Become A Problem For Young
People

0.3
Girls Gamble More Than Boys |

Kids Are Gambling At School | :

Gambling Is A Good Way To Keep Youth Away
From Alcohol/Drugs

Betting On Games Of Chance Is A Harmless
Family Activity

[l Completely Agree Somewhat Agree
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Aware If There Is A Toll-Free Number To Get Help T | | |
: 7/, 46.6 52.2 | ||ﬂ | 1.2
For Gambling Problems
Saw/Heard Ads Problem Gambling Problems & 7 -
Wihiare to Go For Halp 722722454 722222l 542 [T 0 5

Gambling Problems Can Be Prevented Through 5.3
Education and Awareness

(o]
o

EERA I s
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Gambling Treatment Effective 10.6;

Gambling Treatment Is Available In Oregon

[A No

722,295 72Z1IIIIINI - [T L0

0.0

100 200 300 400 500 60.0

M Yes Don’t Know

700 80.0 900 100.0
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Vehicle %

INTERNET 63.9
PARENT 40.5
SCHOOL/TEACHERS 331
OTHER INFLUENTIAL ADULTS 25.9
FRIENDS 24.9
TV ADS 21.4
BOOKS 15.8
YOU TUBE 12.8
RADIO ADS 12.7
FACEBOOK 10.8
INSTAGRAM 10.8
MAGAZINES 8.9

TWITTER 7.2

INTERNET ADS/POPUPS 6.5

OTHER (email, phone, text, news papers) 13.3
DON'T KNOW 0.9
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